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F rom minimalist simplicity to embellished complexity, fashions advance. And from complexity to simplicity, 
fashions go around again. The production of  clothes involves a large number of  people with many different 
skills. Farmers grow natural fi bers. Chemists produce synthetic fi bers. The fi bers are spun into yarns. Yarns 

are woven or knitted into cloths. Cloths are fi nished with dying or printing to add colors and patterns. Tailors and 
seamstresses cut and sew the fi nished cloths into clothes following the directions of  designers. Clothes are shipped 
to retailers, who present the newest and latest fashions to consumers. Through this long process involving farmers, 
workers, manufacturers, retailers, and consumers, fashions change from simplicity to complexity and back again. In 
this process that involves many levels of  interactions and infl uences, styles repeat, and fashions recur. Who decides 
what the latest fashions are, and how are these fashions decided?

That fashions recur is universally acknowledged. In the introduction to her book on fashion history in 1910, 
Elisabeth McClellan recites a verse of  similitude that is probably recited in different languages around the world, 
granting a bemusing moment to the ears of  countless granddaughters:

“… if  we look through fashion history, 

we will see that the same shapes and 

colors come around, again and again.”

As the fi rst years of  the twentieth century have witnessed a revival of  the scant and clinging skirts, the 
turbans and scarf  draperies, of  a hundred years ago, we are reminded of  the old verse:

Fashions that are now called new- 
Have been worn by more than you, 
Other times have worn the same, 

Though the new ones get the name.

Going back even further to 1865, an editorial in the Delaware State Journal predicted that in 1900, women 
in half-nude dress would return like they did with the Empire dress 60 years earlier. Taking a step back another 300 
years to 1566, we fi nd this verse:

Fashions in all our gesterings, 
fashions in all our attyre, 

Which (as the wise have thoughte) do cum,
and go in circled gyre.

Today, the fact that fashions recur continues to be frequently acknowledged. Fashions come, fashions go, 
and fashions return. That has been known for hundreds of  years. Why fashions recur has been a great mystery 
throughout this time. What is fashion and clothing that the styles and patterns should reappear time and again to be 
the newest and latest fashion?

“If  the clothes that people wore in 

the distant past often look remarkably 

modern and familiar, this is because of  

the way styles are continually revived 

and reinterpreted …”

“The recurrence of  fashion is an attrac-

tive theory, but such recurrence obeys 

some peculiar rhythm of  its own …”

“… an era returns to the past to embrace, 

reinterpret, and align itself  with the ideals 

of  a foregone age in order to make manifest 

the spirit of  its own time.”
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 Clothing protects us from the elements, but it 
serves many more functions. Clothing is a form of  
decoration and a symbol of  social status. It is an 
identifi cation of  membership in certain social groups. 
Clothing can be used to hide or enhance the physical 
body; to project success, prestige, and authority; to 
express joy or mourning; and to alter the perception of  
viewers as well as the perception of  oneself. Clothes 
can stir up criticism or accolades, censors or imitators. 
Clothing can be used to make political statements and 
to show political affi liations. Clothes project the physi-
cal attributes of  a person and can even offer insight to 
the wearer’s thoughts and emotions. Clothing is worn 
for modesty at the same time it is worn to exude 
sexuality. In this dualism, clothing has been cited as a 
cause of  neurosis.
 Clothing is also used for special occasions and 
ceremonial purposes. The clothes and ornaments that 
we wear have as much meaning as we give them. 
Through the passage of  time, these meanings may be 

lost. When the clothes and symbols are recycled decades later, the meanings may be altered and the cultural percep-
tions may have changed. The type of  clothes a person wears could indicate a person’s age, religion, gender, gender 
identifi cation, social class, image projection, marital status, aesthetic appeal, employment, social associations, sexual 
attraction, and many other social indicators. Clothing is more than the sum of  the fabrics that adorn our bodies. 
Clothing is laden with symbolisms that deliver a context for interpreting personalities and social environments.
 Among all that clothing can represent, clothing refl ects the body type of  the wearer. In terms of  demo-
graphics, clothing as fashion can be seen as an indicator of  the general age and composition of  society. The domi-
nant fashion trend is the compromise of  generally accepted expressions of  the many demographic groups. When a 
generally younger population becomes a generally older population, we can expect that clothing would accommo-
date the changing body types as well as the changing ideals and activities of  the aging population. The choice of  
clothing is the daily assessment and compromise of  the many social expressions in addition to the slow ongoing 
changes of  the physical body.
 As the body grows, the shape, contour, and size change. Clothing must be designed and constructed so that 
it serves the fi t and function of  our bodies and the activities that we engage in. Figures 1.00 to 1.05 show the 
relative changes of  the human body as it ages relative to age 16.
 As shown in the graph, adult body weight forms a crest in the 30s age bracket of  more than 20 percent over 
the weight of  a 16 year old. Men’s body weight peaks in the 40s age bracket, and women’s body weight peaks in the 
50s age bracket. Body weight drops in the 60s, and by the 80s, women weigh less than they did at age 16.
 The size of  the adult male buttocks in the 50s age bracket is more than 8 percent larger than at age 16. For 
women, it is more than 10 percent larger than at age 16. The buttocks begin to shrink after the 50s for both sexes.
 Thigh circumference peaks in the 30s age bracket and then begins to shrink. By the 60s and 70s, the thighs 
are thinner than they were at age 16.
 Upper arm circumference peaks in the 50s age bracket and begins to shrink, returning to almost the size that 
it was at age 16.

L: c.1810-1812. Simplicity. 
Cylindrical Neoclassical 
style “best suited for an 
optimum age of 17.”

R: c.1831-1835.Complexity. 
Hourglass Victorian Gothic 
style “best suited for an 
optimum age of 35.”
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The only book on Demographics and Fashion Trends

Over 600 Years of  Fashion History linking Demographics 
and Fashion Change

Over 500 Illustrations

Everything from Hats to Shoes and All the Garments 
In Between and Underneath

Whether they realized it or not, all the mainstream designers, such as Charles Frederick 
Worth, Louis Vuitton, Paul Poiret, Coco Chanel, Christian Dior, Yves Saint Laurent, Calvin 
Klein, Ralph Lauren, Alexander McQueen, Tom Ford, and many others, created designs that 
appealed to the largest consumer demographic group. And when designers such as the House 
of  Worth, Paul Poiret and Mainbocher failed to keep up with the changing demographics, they 
lost customers and eventually closed their shops.

Demographics is the roadmap to the next Fashion Trend

This book is a must read for fashion designers, 
manufacturers, retailers, forecasters, educators, museum 

curators, fashionistas, historians, and demographers alike.

Available on Amazon.com
https://www.amazon.com/dp/B08MHRNN6Q/

https://www.amazon.com/dp/B08MHRNN6Q
https://www.amazon.com/dp/B08MHRNN6Q



